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Content Audit on Mealsplus.com 

Introduction 
I conducted a content audit on the customer’s Home webpage for my company.  It was recently 

redesigned and wanted to see if how navigation was and how well-organized it was. 
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Since the webpage has already been created, I included a catalog the content already available, 

an analysis and suggestions for improvement. 

Content 

Header 

 

Meals Plus logo 

 This logo is used on all of our products and is appropriately sized for the page.   

 This also acts as the link for the Home page when navigating the webpage. 

Menu dropdowns: 

 Components 

o This lists the components of the software that are used by the Front of House 

(cashiers and cafeteria workers) and the Back of House (Child Nutrition 

Specialists and supervisors). 

 

 Why Meals Plus 

o This will navigate you to three different areas with content on the advantages of 

using Meals Plus based on our customers, studies and white papers. 

 

 About Us 

o This will navigate you to a new page with information about the company and its 

employees. 

 FREE Trial 

o This will navigate you to a new page to sign up for a free trial. 

 News 

o This will navigate you to a new page that includes postings of when Meals Plus 

was in the news, or published in a newspaper, magazine, blog, etc. 
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 Contact 

o This will navigate you to another page with instructions on how to contact the 

company. 

Customer Login 

 This will navigate the user to the customer’s portal.  This is a completely different 

webpage and allows the customers access to additional documentation and contacting 

the Support team. 

Image Block 
An image block occupies the top part of the page. There are four images that rotate through.  

These are snippets of some of the most important aspects of the program, such as the awards 

won, the layout of the Menus screen, additional documentation available and the amount of 

school districts that use our product.  Each image includes a link for more information. 
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Image Links 
This section includes our motto, which is also included on most of our marketing materials, and 

four images that are links to specific areas. 

 

 Watch Our Video 

o This is a link to a video created to demonstrate how the product works and is 

meant for people who have never used our product before. 

 Try it for FREE! 

o This is a link that navigates the user to the same page as FREE Trial from the 

menus on the top. 

 What our customers say… 

o This links to the Testimonials page, which can also be accessed from Why Meals 

Plus menu on the top, and includes what existing customers say about the 

product. 

 Subscribe to our newsletter 

o This links you to a page to enter your email address and name to receive our 

newsletter. 

Links 

 

Upcoming Webinars… 

 This is a list of all scheduled webinars.  It is current and up-to-date. 

Choose your Components, a la carte 

 This is a list of all the modules available for sale a la carte within Meals Plus and 

navigates you to another page with more information on the module.  However, this is 

not all of our products. 
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Headline section and social media links 
Special section displaying headlines and links to all our social media connections. 

 

 These links navigate to our blog, newsletter and news page.  If you click a link under a 

specific headline, it takes you directly to that article. 

Quick Links 
Quick Links to all the information available elsewhere on the webpage, but in simple link form. 

 

 You can click any link to go to that page and find more information. 

 It also lists our contact information in an easy-to-find way. 

Analysis and Suggestions 
Overall, I think this webpage is well organized and planned.  All the links navigate to relevant 

pages and connect the user where they need to go. 

Visually, the images are clear and relevant.  The overall color scheme of orange and blue also 

works well; all words are readable, even when the font is orange. 

There are really only two issues I have with the webpage: repetition of information and 

mislabeling product names. 

 First, the repetition of information.  I appreciate the Quick Links at the bottom that take 

me wherever I need to go, but I think having menus up top and image links of the same 

thing is too much and possibly misleading.  It could lead a customer to think there are 

more options than there really are.  I am sure this was not the designer’s intention and I 

realize that when people visit the webpage, they are not looking to see how many times 

one thing is listed.  So, it might be the best design plan because you may not know 

where someone goes for information.  But, I found it tedious. 

 Second, the mislabeling of product names was confusing.  In the Choose your 

Components, a la carte section, some links are labeled the product’s actual name (Point 

of Sale, Inventory Management, Accountability and Time Clock) where others were 

labeled what the module does (Free & Reduced, Menu Planning, and Nutrient Analysis). 
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o Free & Reduced actually falls under the Student Eligibility module and Menu 

Planning and Nutrient Analysis fall under the Menus module.   

o I think all of them should have been labeled similarly, either use the module’s 

name or what the module can do. 

This webpage was designed by a local design firm and it shows; however, I would change a few 

small things to make it more coherent and less confusing. 


